s Ve Nen- Menthol?
Menthol Cigarettes Why
Tobacco companies use menthol
commercial fobacco products 10

gttract new, life-long custfomers.
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" Advertising for Menthol Cigarettes

Iﬁu l Menthol cigarettes have historically been

IT ONLY

& | “¢ advertised as “fresh,” “cool,” and “smooth.”
‘ 3 2 e Menthol cigarettes are aggressively
advertised in Black communities, and
- N | = . especially to Black youth. Tobacco
i | ;"?‘{'{,;.f-?f‘; ‘P compoanies farget Black communities to
P N e find new and lifelong customers.
The Results:

» 93% of Black adults who smoke
started with menthol cigarettes.
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Excluded from Bans

Flavored cigarettes were banned,
but tobacco companies fought

ket. -
to keep menthol on the mar m—
Mem‘h@l cigarettes are most Nmnv
popular with groups who have
been marginalized.

£xcluding menthol from fobacco Popular and Hard to Quit

policies creates healtn inequities. . Even+
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* People who Smoke menthol|

cigoreﬁes fry more times to
quit, with less success.

of unfair treatment.

Data Sources

Developed by McMillen Health


https://justbreathein.org/additional-resources/data-sources/   
https://vimeo.com/manage/videos/852717808/132be618df

