Tobacco companies are good at marketing, but the outcomes are deadly. Their
aggressive marketing tactics also create health inequities. Health inequity is when
some groups have worse health because of unfair freatment.

Example: Compared to other young adults, bisexual women and Black women
have the highest exposure to tobacco advertising.
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get life-long customers.

*BIPOC: Black, Indigenous, people of color Tobacco Ccompanies use money and

influence to stop new tobacco laws.

Example: In 2022, tobacco companies
Opposed a ban on menthol cigarettes. This
ban could save up to 238,000 Black lives.
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